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Some thoughts on the reformation of Chinese advertising education during the digital era
Chen Peiai
【Abstract】During the digital era, advertisement education faces new opportunities for development.  Starting with the status quo and 
characteristics of the current advertisement education in China, and based on the academia’s debates on the advertisement education and 
analyses on the industrial need, this essay will propose some thoughts on the reformation of the educational models，so that the ad majors will 
be better suited to the needs and development of the society, and the advertisement as an academic subject will have healthier and more scientific 
development.
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